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General Introduction and Course Objectives

One major advantage, which university educatioersfthe student is the
ability and the desire to read far and wide to @igc independently, more
on the subject, above what the lecturer offers.

This places a university student at a higher adgetover other
categories of students. Hence, at the end of thbigrse and other
subsequent ones, you will be provided with refeeematerials that should
provide a basis for more inquiry.

Consequently, on completing this course, you should

1. Be in a position to appreciate the whole essencehwhan
communication;

2. Understand the role of communication in relatiopduilding;
3. Understand the nature of human communication system

4. Be exposed to the challenges of dynamics of human
communication;

5. Know the role of diversity, culture and gender imunfan
communication systems in today’s world.

Vi



LECTURE ONE

The Nature of Human Communication

Introduction

Communication is a central activity to human existe nevertheless, we
spend little or no time to understand its workiridhis lecture provides the
basic knowledge on human communication, which yeuexpected to be
equipped with in readiness for a more advancedystuéommunication.
The lecture discusses the concept; from its dedimitthrough its nature,
characteristics, components and types to assungption

Objectives

On completing this lecture, you should be able to:

1. appreciate the whole essence of human communicsyigtem;

2. understand the nature, elements and componentsnafanication;
and

3. differentiate between human communication systeth @her forms
of communication.

Pre-Test

Before going further, attempt to answer the follogvguestions:

1. Why is communication important to his man?

2. Communication is a slippery term to define? Why@?eGive reasons.
3. Define the term communication.

4. What do you understand by the assumptions aboutnconcation?

CONTENT
The Nature of Human Communication

Human communication involves people who are eiteegaged at
interpersonal, small group and public encounteellev Communication
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by virtue of these, exists or takes place betwewhamong all types of
“senders” and “receivers”. These two classes ofraamicators are simply
those whagive outandtake inmessages. While it is easy to assume that
communication occurs at the interpersonal, smaliygrand public levels,
communication starts with the sender and ends thilreceiver, yet, it is
important to understand that the role of a sendeeceiver as the case
may be does not exclusively belong to an individpatson. There is
constantly, role inter-changeability in any comnuation encounter: a
source becomes a receiver at one instance andetieéveér becomes a
source at the same instance.

It is important to note that mass communicatiora imajor facet of
human communication. Balle (1985) in “Social Conmigation Triad”
cited in Williams (1989) identifies the other twackts as: Interpersonal
and Organisational and/or Institutional Communimati

Organisational or
Institutional
Communication

Mass
Communication

Interpersonal

Communication Area of central overlap

Fig 1: Francis Balle’s “Social Communication Triad”

However, Michael Prosser (1978: 46 to 61) cite@umgoon and Ruffner
(1978) offers an elaborate typology of human comigation based on the
objectives of the communication and the numberasfigipants involved.
These are arranged in hierarchical order as ingticag¢low:

Intra-personal;

Interpersonal;

Cultural;

Collective; and

Global.

His typology is graphically illustrated thus:
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Fig 2: Michael Prosser’s “Hierarchical Comm. Sets” (1948:61)



Definition

Research has shown that communication is a slipterm to define.
From the classical time to the modern, communioalias been defined
from diverse points of view.

Sociologists have defined communication from thanfsoof view of
social planning and interaction, as a social ldricand mechanism
through which human relations evolves, exists amdebbps. This
definition emphasises how individuals tell otherkaivthey expect and
how they discover what others expect of them. Ralpgists tend to
define communication based on the theories whidataeto Stimulus-
Response Paradigm on the one hand and the CogR#ng®nality Theory
on the other hand, with particular emphasis onghaspects which stress
the importance of certain personality variablesclamceptual ability.

Anthropologists define communication from the vi@g of culture
as statements intricately tied to culture. - At tBemantic level,
communication is defined from the analogy, whichisex between
language behaviours and other communication bebes/ioln fact, this
approach tends to see other behaviours in terdagtiage behaviour.

At the techno-cultural level, communication is defi from the
interaction that exists between technology andehbbnological culture of
modern communication. It is, therefore, definederms of the medium/
channel through which it is transmitted. This pergive becomes
important with man’s development from the oral-dustage to a
combination of that stage with the linear-visuaggt, a development
which has turned the world into a global commundacdinformation
village. At the vocational level, communication lergely observed in
terms of competence and skills involved. This @gaemphasis on the
efficiency with which codes, signs and symbols ofmmunication are
manipulated to achieve desired meanings.

In_this respect, we reiterate that there is no ensizlly acceptable
definition of communication; rather there existplathora of definitions
which border on the profession or academic disogplof the one who
defines. We shall, however, examine a few of thefenitions and then
present a working definition.

1. Gamble and Gamble (1996) defines communicationdeiberate
or accidental transfer of meaning.
2. Trenholm and Jensen (1996: 4) define communicason



a. An “effort after meaning”, a creative act initiatbg a person
in which one seeks to discriminate and organises aoeas to
orient herself in her environment and satisfy hbanging
needs.

b. The transmission of information, ideas, emotiokd|ssetc by
the use of symbols.

c. A process by which a source transmits a messageadoeiver
through some channels.

d. The discriminatory response of an organism toraigtis

3. Lustig and Koester (1999) say that communicatioraisymbolic
process in which people create shared meanings.

4. Ruffner and Burgoon (1978) define communicatias the
transmission of intentional symbolic transactianswhich at least
one of the partners transmits a message to anettiethe purpose
of modifying the others behaviour.

5. McShanne S.L and Von Glinow M.A (2000) define
communication as the process by which informatgtransmitted
and understood between two or more people.

From the definitions examined, it becomes obvibas¢ommunication:
a. is a process of sending and receiving information;
b. is the exchange of meaningful symbols;
c. requires a medium/channel; and
d. is transactional.

Taking all these into cognisance, we can evolveogking definition of
communication as:

The process of transmitting and acting upon
messages/information, thoughts, ideas, attitudes,
emotions and feelings through mentally agreed
understandable/determined codes/symbols

Summary

Though not consciously appreciated, communicasomulti faceted and
interdisciplinary in nature and an attempt to offam all embracing
definition must take into account certain assunmdidasic to human
process. However, we wish to reiterate that thqpgme of this lecture fis



to introduce the reader to a systematic and awcalytderstanding of the
human communication. This will make the readerbgcome mor
scientific in his/her productions about how he/stenmunicates wit
others.
We would, therefore, begin the second chapter bgm@xing the
fundamental characteristics of communication.

> D

Post-Test
1. Give two definitions as cited in this lecture.
2. Attempt a definition (of your own) of communication
3. State five reasons why communication is not easgefine as a
concept.
a. What is human communication?
b. Why is it significant?

References
Balle Francis (1985). The Social Communication drigaris:
UNESCO Report on Mass Comm. No. 74).

Burgoon M. and Ruffner M. (1978). Human Communimati
USA.: Holt Rinehart and Winstern.

Gamble, T.K. and Gamble, M. (1996) Communicationrkécs.
New York: The McGraw Hill Comp. Inc.

Lustig M.W. and Koester J. (1999) Inter Cultural ngmetence.
New York: Longman.

Prosser Micheal (1978). The Cultural Dialogue: Atrdduction to
Inter-Cultural Communication. Boston Houghton MiddCo.



LECTURE TWO

Characteristics of Human Communication

Introduction

This lecture will discuss the peculiar features tthmake human
communication distinguishable from other forms amenunication.
Certain misconceptions otherwise, regarded as Hseinaptions about
communication will also be discussed. All thesel vptesent human
communication as a complex human phenomenon.

Objectives
At the end of this lecture, you should be able to:
1. explain the characteristics of communication;
2. explain the assumptions about communication and Htoese
affect the definition of this phenomenon; and
3. identify and explain why the characteristics of coumication
make it distinct from other human phenomena.

Pre-Test
1. In what ways would you say that communication isnlsglic?
Why?
2. Why is meaning important in communication?
3. What assumptions do you hold about the term comeation?

CONTENT

In Lecture One, you were introduced to the différelewpoints about
communication. Thereafter, a working definition vea®lved, however in
this lecture, we shall endeavour to talk about ¢haracteristics which
make communication distinct from other human phesiman These
characteristics if properly examined and understowmidl assist us in
adequately evaluating various stimuli in terms loeéit communication
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value, as well as in determining why some utterarm®ve to be more
effective than others. These characteristics whictimes are culturally
determined, also help in removing any ambiguity ckhmight make it

difficult for interactants to properly receive threessage intended or
determine whether the message was ever intended.dé€dinitions assert
that communication is symbolic, that, it is a pisseand that it involves
shared meanings. Let us examine the following adtaristics more

closely:

1. Communication is a symbolic behavio@ymbols are central to the
communication process, because they representhtdreds meanings
that are communicated. A symbol is a word, an aatioan object that
stands for or represents a unit of meaning. Meaamthe other hand,
is a perception, thought, or feeling that a pemsgoeriences and might
want to communicate to others. These meaningfpéea&nces could
include sensations from room temperature, thoughdsit a teacher or
a particular course and feelings of happiness geran These can
become shared and understood only when they agepieted as a
message.A message refers to tipackageof symbols used to create
shared meanings. For example, people’s behaviawes often
interpreted symbolically as an external represemtabf feelings,
emotions and inner beings. Flags symbolise cas)tivhile most of
the world’s religions have symbols that are asgediawith their
beliefs.

2. Communication is a shared codé-or communication to take place,
participants must share a code used to construet niessage.
Speaking the same language is the commonest exahglearing a
common communication code. Each culture also shapecific
meanings for gestures and other facial expressiohs aspect of
culture cuts across cultural boundaries and it poaerful vehicle of
communication. Because, the term culture refethiéoshared beliefs,
values and practices of a group of people, theiviohaals within the
same cultural environment enjoy a shared codeclwhiso aids
communication.

3. Communication is a dynamic activityBy this, we mean that all the
elements in the communication process are in cohsteeraction with



each other. This follows from the fact that siraé people are
interconnected, whatever happens to one persommags in proof
what happens to others. Nothing about communicaifo static.
Human beings communicate as long as he/she is alnk every
interaction, which he/she engages in, is part o ttonnected
happenings.

. Communication is uniquely human:Human beings communicate
uniquely and powerfully in many ways different fraimose used by
other animals. Although, there have been sevdtamats to teach

higher animals to use human communication codesiltseof these

have been inconclusive. Mostly, everyone will agiteat only people

use language naturally and spontaneously,  avaihongians the

flexibility and creativity in which other creaturase deficient.

. Communication is a collective activityfhis follows from the fact that
human communication is circular. One cannot exigtout the other
as the relationship which exists between humanegp@nd human
communication is circular. On the other hand, walds a society
together lies in the ability of its members to ast a coordinated
whole. This could be impossible without communmat From

another perspective, communication presupposeslsogoperation,
interpersonal communication, which cannot occuheaut two or more
people being mutually engaged in creating meaning.

. Communication requires a medium:Communication requires a
medium to transmit the symbols. In a face-to-fageraction, the

medium is the air. Other forms of communicatiosoatequire some
other media to transmit a piece of information ievv of the advent of

information superhighway.

.- Communication is a regulator of actionThis follows from the fact
that, communication allows us not only to creat world around us
but to take possession of it as well. Through comgation, one can
persuade, soothe, entertain or bore one anothes.call further use
communication to control our actions, talking thvet before taking
risks or comforting ourselves when we are afraid.



8. Communication is a transactional process:Communication is
transactional because two or more people are neadié@ symbolic
exchange. The two or more people exchange spéaketdisteners’
roles. Simultaneously, the behaviour of one iseddent on and
influenced by the behaviour of the other.

Assumptions about Communication

Individuals hold certain assumptions about commatioo. These

assumptions have influenced how individuals peeéne concept. These
perceptions have tended to affect various indiMidapproaches to
communication. Against this background, Bourgoad &uffner (1978)

posit six basic assumptions, which are discusséuisrsection.

1. All problems of this world are communication basddis assumption
reveals that all problems in the world can be wate human’s
inability or failure to communicate adequately aapropriately. It
suggests that as long as individuals differ in b&ha, attitudes,
beliefs and values, problems are bound to manifési. example, as
long as Israel could trace its heritage to the HBile, there will
always be conflicts in the Middle East. This iprablem of belief
rather than that of communication.

2. All problems can be solved by more and better comaation,
because human problems are not basically tied ton'sma
communication incompetence, in the same vein, f&l problems
cannot be solved by better and more effective/iwgdo
communication. Burgoon and Ruffner (1978) asHeat, “...more
communication does not necessarily solve problemtcording to
them, “Educators must know that all of the probldmesveen teacher
and student cannot and will not be solved by jusiproving
communication”. The fact remains, therefore, thmtlang as human
beings exhibit differences in every endeavour agttbliour, problems
emanating as a result cannot be solved simply byenand better
communication.

3. Communication is without cost interactants oftesuase that, it does
not really cost anything to communicate. This agstion is not true
because any attempt to communicate effectivelyscestmething in
terms of time, efforts and money. Consequentlganisations and
corporate bodies must quantify such costs in tesmsoney, while

10



individuals must consider “how much time they andling to invest
on any given situation to improve their communicati(Burgoon and
Ruffner 1978).

. Communication breaks down: The popularly heldorobelief is that
communication breaks down. It is better to percehat rather than
communication breaking down, it is the mechanidims facilitators of
effective communication that do break down. Comitafion
attempts should be regarded as being successfulinsuccessful,
effective or ineffective.

. Communication is good or bad: Communication doet possess
inherent good or bad qualities, rather it is a t@wl instrument that
could be employed to achieve a good or a bad &sdhuman beings,
we can employ communication to incite riots, anitdte mob actions.
Similarly, we can also use it to serve humanity d@odenrich or
develop ourselves.

. The study of communication is about producing meiféective
messages. It is not just aimed at producing mdiectfe messages,
rather it includes the skill of consuming what i®guced, that is,
listening. A somewhat eloquent speaker who haligtgns to others
speak could be regarded as an ineffective commiamiclence, a
good/effective/successful communicator needs t@ldpvher message
production and consumption skills.

Summary

Much of what human-kind thinks as real is actuaiye product O
communication.  This implies that there is no singleality in
communication process. Instead, through communitate can crea
our own reality. People with different communicatiexperiences wi
perceive the world differently. We have succeenfetiringing togethe
the basic characteristics and assumptions peopléd habou
communication. These have often coloured indiviighesiceptions of th
phenomenon.

In the next lecture, we shall examine the variospeats of huma

—

(5]

=

t

in

communication. These explain reasons individuadgge in this act.

Pre-Test
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1. Honestly and critically assess the assumptions heild about
communication before reading this lecture. Have lpeen influenced
by this lecture? In what ways?

2. Are you really convinced that communication is wsthme costs? To
what extent?

3. In what ways have the characteristics of commuiunatffected your
perception?

References
Bourgoon M. and Ruffner (1978) Human CommunicatioSA.
Holt Rinechart and Winstern.

Gamble T.K. and Gamble M. (1996)Communication Works
New York: McGraw-Hill Companies.

Lustig M.W. and Koester J. (1999nter-cultural Competence
New York: Longman.

Oyewo, Yinka (2002). “Human Communication: An Irdtation”
in Adeyemi Babajide (ed.)Studies in English Language Ibadan:
Enicrownfit Publishers.

Trenholm S. and Jensen A. (1998iterpersonal Communication
Belmont: Wordswoth Publishing Company.
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LECTURE THREE

Aspects of Human Communication

Introduction
In this lecture, you will be introduced to the warg aspects of human
communication systems. These focus on what hapipetiee course of
communication. It also reveals reasons which grapdo communicate
with others.

Objectives

At the end of this lecture, you should be able to:

1. identify the different aspects of and to communaat

2. discuss the varying aspects of communication.

3. determine which aspect of communication best dhiésconcept of
human communication.

Pre-Test

1. What is peculiar about the transactional nature timan
communication?

2. Would you consider empathy as a significant fadtothe affective
aspect of communication? How?

3. The instrumental factor of communication is similarmanipulation.
Apply this to a political campaign.

CONTENT

Aspects of Communication

In the last lecture, we discussed the basic chenatits and assumptions
about human communication. At this point, we skd&tuss the various
aspects of human communication. These are:

13
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transactional;
affective;
personal,
instrumental, and
consumatory.

The Transactional AspectCommunication should not be regarded as
one-way, sender-receiver process, rather it shbaldeen as a two-
way interactive, transactional enterprise. Theesfan an interactive
and transactional enterprise, there must be ainglayr sharing of
meaning between the source and the receiver. i$hisferred to as
Isomorphism. This relay could engender within the receiver, a
response in the form of a feedback, a transactipotdntial of most
communication process. However, any change inobriee elements
can alter the overall communication process. Wfitls (1989) notes
that the most effective personal conversationgraresactional, as the
individuals involved in the exchange participataiaty. They also
interchange roles.

The Affective Aspectin this respect, communication is said to have
occurred if it exerts an impact on someone elseonkite cited in
Burgoon and Ruffner (1978) believes that commuiocahas taken
place, when only a human being responds to a gimessage or
stimulus. This simply means that there is somemneeceive the
signals. For instance, a situation where a pregoteaches to empty
pews is not communication. In the same vein, Boingand Ruffner
(1978) express that much of the response to conuation is
affective and involves people’s emotions. Accogdito them,
individuals often make subjective evaluations oheot peoples
communication and respond to such on the basis cf kuch
communication affects them.

The Personal AspectCommunication is said to be personal to those
who use it. This is so because, language throudichwwe
communicate assume essentially different meanirsgs aesult of
differences in individual perception, experiencasture, expectations,
moods and motivations. Hence, because meanirgdse be within

an individual, communication is assumed to be asgmal as the

14



individual who uses it. Thus, it is impossible tetachthe selffrom
the overall communication process, because expEsemttitudes and
emotions affect an individual's perception and rptetation of
messages.

4. The Instrumental Aspect Communication is said to have occurred
when individuals are manipulated or influenced thiave certain
objectives. Researchers emphasise that commuwricaéirves as an
instrument through which individuals can exert cohover others. It
is expressed that through diverse means of pemyasiertain
individuals have attempted to change or modify ditéudes and or
behaviours of others. Berlo cited in Burgoon andgffiier (1978)
posits that communication should be seen as beergupsive in
nature. According to him, most political speech@®paganda and
rumours aim at persuading individuals to alterrthehaviour towards
an issue or an individual. However, there existsagg@ communication
situations in which an overt intent to persuaddatking, yet it is
expedient to note that communication is a tooldogompliance in
certain communication contexts.

5. The Consumatory AspectCommunication is said to exist as a means

through which any communication activity engagedhas the goal of
satisfying the communicator without any intent fteet others. This
means that individuals might engage in talkinggtsimply because
they find it convenient, enjoyable and fashionabldo so.

Summary
In a nutshell, the purpose of any communicationoanter is to ensufe
shared meaning, however the symbolic nature of comnration ma
sometimes make this impossible to attain. Burgaond Ruffner (1978
summarise that, “not only is language symbolicheaord carries varie
connotations for different people, but language ®a@ process that |is
constantly changing”. Hence, communication is dyicamnature, always
changing.

We shall discuss the communication chains in the leeture.

o — ~

Post-Test
What have you gained? Systematically analyse it.
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LECTURE FOUR

Communication Chain and Components of
Human Communication

Introduction

In this lecture, you will be introduced to the ebsts involved in the
human communication process. It also discussesaheus components
of this human phenomenon. It proceeds from theideration that human
communication consists of a series of actions,ti@as and interactions.

Objectives

At the end of this lecture, you should be able to:

1. understand the elements and components in the uoiation
process;

2. understand the sequence of action, reaction aretactton in the
communication process; and

3. understand the message, the medium, the chanmeketeiver, the
feedback and the noise.

Pre-Test

1. Define the following terms:
(a) Action
(b) Interaction
(c) Reaction

2. Briefly explain:
(a) Stimulus
(b) Noise
(c) Source

17



(d) Medium
(e) Channel

3. What are the primary components in the communinatetwork?

CONTENT

Communication as a process involves a sequencetiohareaction and
interaction. Anaction is always propelled by the need in tbeurce/
initiator of the message to share a thought, a feelingttidund@ and so on,
while aninteractionis the exchange of the message with role interahang
Reactionon the other hand, is the response feed backtiemeceivers to
the source or vice-versal. All these could maniéssverbal or non-verbal,
depending on a number of variables, which incliedituational context
and purpose of communication. Within the commuiocaprocess, the
source, the message, and the receiver are regaslethe primary
components essential to the communication netwAléng with these
three are; stimulus, medium, channel, feedbacknaisk.

(i) Stimulus: This is regarded as the motivation or the needtlier
initiation of the communication process. It couldaabe regarded as
the trigger stage at which an idea is stirred-uhiwithe sender.

(i) Source-sender of the Messagdée source is the initiator, the sender,
the encoder of the message. Communication natubaigyns with
the sender. He/she conceives an idea, or a thougith he then
encodes in a symbol/code/language understandablbotio the
sender and the receiver.

(i) MessageThe message is the content of the communicatiudtads
the core of any communication process. Messagel dmithe words
you use to express thoughts and feelings, the soyod make, the
way you sit and gesture, your facial expressionareh your touch
or your smell could communicate information. It wbalso be words
used to describe the collection of symbols. Ofteressages are
conveyed by sounds in a spoken conversation, bygesan
photographs, printed materials, or on televisiome, and the tone
of human voice.

18



(iv) Medium This is the form in which the message is trantdit It
could be oral, written and or non-verbal. In thensavein, Williams
(1989) observes that medium is the physical basishle exchange
of message, which could be for speech, the souttdrpa in the
molecular vibration of air, while in vision, it ithe light waves
reflected from the surface or coming directly franfight source. In
writing, the medium is the physical basis for conmg a pattern of
symbol.

(v) Channel: Channel is anything which helps in carrying/anypti§
the message. The channel helps not only in tratisginhformation
but in linking the sender with the receiver. Thessage according to
Weirich and Koontz (1993) may be spoken or writteansmitted
through a telephone, a television, a computer, lagtem, a
memorandum, a letter, a drawing, a sculpture, etc.

(vi) Receiver: The receiver is the person for whom the message is
intended, or the target of the communication. Withany
communication act, the receiver must demonstragevtingness to
receive the message, so that he could convert duescinto
thoughts. However, effective communication couldshél to have
taken place, when both the sender and the receaittach same
meaning to symbols that make up the message.

(vii) Feedback:This is the response to a given message. It uslliow
we react to messages that come across our wayaultt be a smile,
a frown, a chuckle, a sarcastic remark, a muttédredght or simply,
silence. These can cause a change, a modificatioantinuation or
an end of a transaction. Feedback also helps icatidg the
willingness to continue with the communication emter between
the source and the receiver. An effectively encodeghsmitted,
decoded and understood message can only be degesnconfirmed
by feedback, an indicator which reveals, whethatividual or
organisational change has taken place as a resatthomunication
(Weihrich and Koontz, 1993).

(viii) Noise:Noise is anything that interferes, whether innessage sent,
the transmission, or at the point of reception, clvhdistorts our
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ability to send or receive messages. Noise masifgsthe physical,

linguistic and psychological levels. Indeed, noigecording to

Weihrich and Koontz (1993: 542) could result out of

(a) an unconducive environmental;

(b) the use of ambiguous symbols;

(c) the interruption in the channel such as may be rexpeed in a
poor telephone connection;

(d) inaccurate reception caused by inattention;

(e) faulty and wrong meaning attached to words andrayabols;

() prejudices;

(g) the fear of possible consequences of changes; and

(h) onward gestures and odd postures.

Summary
Communication as we have examined, is a delibesatan accidenta
transfer of meaning. Human communication occusither interpersonal
level, small group level and in public fora. Thesential elements of
communication are sender, message, stimulus, medihannel, noige
and feedback. We shall discuss the functions ofnrgonication in the next
lecture.

Post-Test
Fill in the gaps
. Noise is anything that......................... with the communication

process.

. Channel is anything that ...........cccccccimimmemne e, the message.
RRRRRRRRRRT N AT is the response give&n message.

. Who is a receiver?

. Distinguish between the medium and the channel.
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LECTURE FIVE

Functions of Human Communication

Introduction

In this lecture, you will be introduced to the ftioos which
communication plays in the interaction between nilerendeavours to
classify these functions into control, affiliaticand task achievements.
These classes are clear departure points fronrddé@ional functions of
information, education, entertainment and persuasio which
communication performs. Other functions are algilighted.

Objectives

At the end of this lecture, you should be able to:

1. discuss the functions of communication;

2. discuss the conventional functions of communicatéom
3. discuss what communication does for you.

Pre-Test

1. Itemise the conventional functions of communication

2. How would the functions be related to the five a$peof
communication?
True or False

3. Communication can help us to discover ourselves.

4. Communication helps us to enjoy meaningful relaiops.

5. Communication influences as well as persuades us.

CONTENT

The primary functions of communication are exprdsisg the structure
and presentation of a message. These vary mealyngt several levels.
According to O’Hair et al. (1995), the type of statement carries

21



information about how to understand the contexthefmicro level while
at the macro level, the arrangement of the envieminmight be in the
form of those who use it, and about control disitidn. For example, the
guantity of space in a room to specific people eysvinformation about
status as well as structures who can easily talwho. The concept of
pattern also hinges on how messages are relatadtteation, satisfaction
and goal achievement.

An address may function as a means through whitdrnmation is
released to control, create an affiliation, achieertain goals or to
perform certain tasks.

Conventionally, communication is used to inform, dotertain, to
instruct and persuade in a given communication @mes. However we
shall examine the functions of communication frame fperspective of
control, affiliation, goal achievemerdndtask orientation

(a) Control: By control, we mean the ability to exert influenme other
person(s) and the manner in which such relationshgonducted. In
this instance, control is synonymous with dominanadereas it
should be regarded as a necessary part in evatjoreship.

Consequently, it should be regarded as a defidiragacteristic in
every relationship. O’Haiet al (1995) posit that the exact distribution
of control in interpersonal relationship is comnuatively worked out
by the way people talk to each other, how theycsine their
conversation, as well as the content of each ceatien. This
explains that at every instance of communicatioontml is an
inexcusable factor, if the goal of communicatiotoife achieved.

(b) Affiliation: This is the function of communication, which isncerned
with _how feelings for one another range frdave (high positive
affiliation) to hatred (high negative affiliation) are communicated.
This explains that within any relationship, the iinduals involved
anticipate a certain degree of affiliation towardse another.
However, the expression of such affiliation coutd eglected, since
instance could arise when feelings are hidden daliberate strategic
or political weapon. For example, one might reth&t temptation of
revealing ones feelings towards a dating partneti| ane is sure the
partner is really interested in one.
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However, it should be noted as stated earlierdffdtation ranges
from highly positive (love) to highly negative (hed). Similarly,
affiliation should not be regarded as being synooysnwith intimacy,

a concept which O’Hairet al (1995) define as knowledge about
another.

Goal Achievements/Task Orientation
This is concerned with the focusing of attentiontba task at hand in
order to achieve a goal. This means that commuaicdtinctions at this
level, on getting the job done. It should be remlishowever, that
communication whether through speaking, listenregding or writing is
purposive since it is, as it were, mostly engaget isatisfy certain human
needs.

Other functions of communication include:
1. creating understanding and insight;
2. building of meaningful relationships; and
3. influencing and persuading others.

Summary

The functions of communication from the conventiorta non-
conventional have been examined. It reveals ti@ncunication helps us
to discover ourselves, enjoy meaningful relatiopskand also influences,
as well as persuades our actions.

Post-Test

1. Describe a communication process in which you wajeconfirmed
(b) rejected (c) disconfirmed by another persomwHlid you respond
in each case?

2. Describe another communication process in which (gwonfirmed
(b) rejected(c) disconfirmed another person. Hoavttle other person
respond in each situation?
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LECTURE SIX

Types of Human Communication

Introduction

This lecture discusses the types of human commumicaystem. There
are two types basically. From the verbal to the-werbal, this lecture
presents an elucidation of what is specific abaghe

Objectives

At the end of this lecture, you should be able to:

1. discuss the types of communication; and

2. determine which type suits your communication séstliation.

Pre-Test

Fill in the gaps.

1. Non-verbal can be divided into .......ccoooviniini.... and
2. Verbal communication consists of ..., and

3. Communication without the use of words iS ........ovvvviiiiiiinivmnn.
4. . Communication can be divided into ...l and

5. Non-verbal communication falls into seven main gatees, list them.

CONTENT

Communication can be considered as either a one-@raywo-way
process. A two-way communication occurs when twanore parties
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exchange information, share meaning, as well dsnliso each other’s
reactions.  An interpersonal/dyadic communication & telephone

conversation is an example of two-way communicatid@n the other
hand, a one-way communication occurs when an iddali disseminates
information to others without a direct responseeaction to the bender
(source). This occurs when orders are issued @nvaxplanations on a
task are given. Such form of communication can alslude listening to

a sermon, a broadcast, or reading a book. In teen@y communication,
explanations and clarifications cannot be askeddiod responded to
immediately. Although, one-way communication coblel effective for

conveying large amount of information, the inakilior the receiver to

clarify information, offers results in misunderstiamgs or ambiguity.

There are two broad types of human communicatiirese are:
1. Verbal and Non-verbal Communication. This couldrbpresented
thus: (see fig. 3 on page 26)

1. Verbal Communication
Consists strictly of the use of words to share sdeathe use of speech
organs to produce various sounds or through graprsgmbolic
representation for example, writing. It also ird#s any oral (intra-
personal, interpersonal and group) or written metbb transmitting
meaning through words.

2. Oral Communication

This is the oral interchange of information througghunds produced
by the speech organs (for example, the mouth aedvdical cords)

One significant feature of oral communication i® tface-to-face
interaction, which enables the transmission of @met and

persuading the receiver. Moreover, in face—to-fténgs, the sender
receives immediate feedback from the receiver andiel as adjusts
the tone of the message accordingly. Oral comnatioit exists at
three levels of intra-personal, interpersonal amaig.
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COMMUNICATION

1. Verbal 2. Non-Verbal
/\ Proxemics Haptic
) N ] lllustrations
() Oral (i) Written Adapter
Emblem:
Para-language o
Chronemics Kinesics .
Intra- Group Affect display:
personal
Dress and
Interpersonal appearance

(a) Vocal qualities
(b) Vocal qualifiers
(c) Vocal segregates

Fig 3: Author’s idea of a diagrammatic representatiomesbal and non-verbal communication
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(a) Intra-personal. When we are alone, our communication is often
different from our communication with others. Firg is silent
and takes place inside our heads. This form of comacation is
also said to be less logical, more disjointed ampgletitive than
other forms of communication. It follows that wieeer, one day-
dreams, fantasising, considering a difficult peedoproblem, or
trying to make sense of the world around you andosaising,
you are engaged in intra-personal communicatiogoasassume
both the role of the sender and the receiver of gan message.

(b) Inter-personal CommunicationlThis is communication between
two people in a face-to-face interaction. It iscaknown as dyadic
communication. Usually, this form of communicatisrgenerally
spontaneous and mostly informal, with the partictpareceiving
feedback from each other maximally.

Roles within this context are relatively flexiblghile partners
alternate as either senders and or receivers ferelift situations.
Trenholm (1995) expresses that whenever an indivitkll a joke
to a friend, ask a question, succumb to a saleh,pghare idea
with a friend or express love to a romantic lower) are engaged
in inter-personal communication.

(c) Group. This describes a process whereby a group of people
communicate with one another in a face-to-face enty. A
group consists of three or more persons who corgetiter by
accident or by design. Similarly, “a group is netl as a
collection of individuals who, as a result of irgeting with
another over time, become inter-dependent, devedohared
patterns of behaviour and a collective identity.(Trenholm,
1995:28).

In essence, group communication involves the chinge of
ideas or messages, information amongst membersthetiaim of
achieving a goal. It is a sociological fact thedups largely affect
individuals throughout life. As individuals, we meborn into
family groups, we also play and learn in friendsbipups as well
as spend much of adult life in work groups.
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3. Written Communication

This involves the use of letters and symbols tovegnthe spoken
message. According to Janetsal (1990), it is the translation of oral
messages into alphabetic symbols, which are ofteistared together
to convey meanings through ideas and messages dretilme

participants in a communication encounter. Writtemmunication is

expressible through personal, business letters,riegpje reports,

circulars and memos, essays, compositions anduatisf of creative

writing, questionnaires and forms designed foremihg information

and telegrams, telex, E-mail etc. (Jaratal 1990)

Summary
Communication facilitates knowledge sharing, aidscision-making,
coordinates work activities and fulfils the needa #&ffiliation. In thig
lecture, you have been introduced to the typesoofincunication with
focus on the verbal type. This lecture providefraanework towards
understanding the verbal types of communicatiorctvimcludes both the
oral and the written.

In the next lecture, we shall discuss the non-yedoanmunication,
silent language that speaks.

D

Post-Test
1. Mention five channels of written communication.
2. How would you categorise the E-mail?
3. Briefly describe:
(a) Vocal qualities.
(b) Vocal qualifiers.
(c) Vocal segregates.
4. Define the following terms:
(a) Body language.
(b) Intra personal.
5. Have you benefited in this lecture? How?
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LECTURE SEVEN

Non-verbal Communication

Introduction

This lecture discusses the various elements destrds Non-verbal
Communication Form. It describes the manifestatbreach of these
elements as being idiomatic and cultural in nature.

Objectives

At the end of this lecture, you will be expected to

1. discuss the constituents of non-verbal communinatio

2. discuss that non-verbal communication’s importamteemotional
labour.

3. discuss how non-verbal communication differs fronerbal
communication.

Pre-Test

Answer Yes or No

Non-verbal communication is culture bound.

Non-verbal communication is automatic and unciausc
Non-verbal communication requires little formalitiag.

Non-verbal communication is less rule bound.

Non-verbal communication is more ambiguous and nsoisceptible
to misinterpretation.

abrwnNE

CONTENT

Non-verbal communication includes facial gesturesice, intonation,
physical distance, silence and format of document®n-verbal
communication could also be described as commuaicatithout the use
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of words. It is necessary where physical distancenoise prevents
effective verbal exchanges and the need for fadade feedback
precludes verbal communication. However, even lose face-to-face
interaction, most information is communicated nenbally. Studies have
revealed that non-verbal codes are often employethere to

complement/accompany or convey meaning as wekgistan reinforcing
verbal codes.

Non-verbal communication according to McShanne ¥od Glinow
(2000) is also important in emotional labour, whrefers to the effort,
planning and control needed to express organisatjodesired emotions.

According to them, employees make extensive usenasf-verbal
communication to transmit prescribed feelings tetemers, co-workers
and others. Non-verbal communication differs froenbal communication
in three ways: First, non-verbal communication igtoanatic and
unconscious. Second, it is less rule govern/boufthird, it is more
ambiguous and more susceptible to misinterpretafitve following are
forms of non-verbal communication:

1. Para-language: This refers tohow something is said. Williams
(1989) describes it as meaningful variant in spgeolresponding to
patterns of loudness, pitch, rate and hesitatidience, it means that
all extra language features possess the capatilitging identified as
paralanguage. It could also be interpreted as ienadity, which
bothers on emphasis, nonchalance, uncertaintyaor f€rager cited in
O’Hair et al (1995) classifies paralinguistic activities inteveral
categories.

These are:
(i) Voice Qualifiers: These include:
(a) pitch range, which is the lowness or highness eiibice;
(b) volume which has to do with the loudness, softnafisshe
voice; and
(c) rate or speed with which we speak.

(i) Vocal Qualifiers: These include pitch range, degree of hoarseness

in a voice, sharp or smooth transitions in piteticalation control,
rhythm control, resonance, tempo and vocalisatiochsas
laughing, crying, giggling, moaning, sighing andweng. These
reveal the speakers emotional state.
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(iif) Vocal SegregatesThese are vocalisations used in place of words
to express connotative meanings. Segregates mgbadises or
filler sounds such as “Er - huh — uh =" “Shhh” diaéh”. “you
know”, “Right, Right”. “Ok! Ok!”

. Kinesics: This typically includes facial expression (pautarly
eyebrows, forehead, eyes and mouth), posture astlirgs, which
convey meaning. It examines most of the normatuges human
beings are noted to exhibit in diverse emotionatest Kinesics
consists of hand movements (emblems), a surpritad, Sdropping
shoulders, a knowing smile and a tilting of thechéathers include:

() Emblems: Movements and gestures, which have, direct verbal
translation known to specific group or culture;

(i) Nustrators: Intentional verbal accompaniments used to illustra
what is being said;

(iif) Regulators:Movements or gestures used to regulate convensatio
For example shifting of the eyebrows or a frown indlicate
surprise or a disagreement;

(iv) Adapters: Movement or gestures that satisfy some physical or
emotional need of .individuals that are involved ihe
communication process, for example, biting of fimgels,
indicating nervousness or constant readjustmeniefchair after
having sat for a long period of time. Used in resme to a
heightened emotional state;

(v) Affect displays: Unintentional movements or expressions that
convey-a mood or emotional state, for example faeet

(vi)Posture: Way in which an individual sits, stands or walks.
Variation is according to sender.

. Haptics: This refers to touching behaviours. Such behasaio
patterns include handshake, hand holding, pat enbdtk and arm
around an individual's shoulder. Meanings assodiatéth each of
these are culturally determined. For example, twem walking arm-
in-arm could be regarded as “cousins” in the Wasile such a sight
is a common feature of friendship in Arab environise

Touch also affects status. The person who ingigdach is usually
the one with higher status. It also functions imgatly in sexual
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communication. It is assumed that if people hadds, they have a

romantic interest in one another. Touch conveys hasig and

affective greetings across cultures. Although, vidiials exhibit
different perception of touch, it is neverthelespramary means of
communication and a basic need.

Touch communicates. It can make a differencesiHdtited in
O’Hair et al (1995) classified the areas of touch on the basis
relationship between individuals involved in thetenaction. The
classification includes:

(a) the functional — professional — used to perforrask;

(b) the polite — used on a social role of a handshaleekiss;

(c) the friendship — warmth — indicating liking andeadfion between
intimate people;

(d) the love — intimacy — used by lovers and spouse®tomunicate
love and closeness. Such includes  kissing, emhgaand
caressing; and

(e) the sexual — arousal — an intimate form of toutfaldo plays an
important role in very intimate relationship.

. Proxemics This is the use of space in all forms to comroats.
Space speaks. It is the distance between indisdual any
communication encounter. Certain people all olierworld maintain
certain level of distance when communicating, wbileers maintain a
level of closeness in interaction. For example,eficans are noted to
maintain 62.5cm when conversing between themselvbde Arabs
enjoy greater closeness while communicating. Eitdd in O’Hairet
al (1995) devised a system of identification for spe@ones. This
classification is based on the type of interpersoglationship, which
exists between the individuals. These are:

(i) Personal Space:This exists in a casual, friendly interactionallH
stipulates that between 45cm to 10cm is ideal ah situations.

(i) Public Space: 30cm to limit of sight. This is the space, which
exists between individuals within the limit of \ndity and
hearing. Feature in public lectures and othergoarnces.

(iif) Social Space:10cm — 30cm. This exists in an interpersonal,
business communication situation.
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(iv) Intimate SpaceRanges from the points of touch to 45cm from the
other person. At this distance, physical contactdtural. Often a
feature with people who are affectionately closepeople forced
together in crowded situations.

. Chronemics This is the use of time to communicate. In @ert

cultures, punctuality is regarded as a virtue whodmmunicates.
Williams (1989:55) posits that: “there are diffecen across cultures
in considering the amount of time you may spend aonversation or
transaction or the like.” Chronemics also refarsthie individual's
perception of time, a conception which is clasbiga into
psychological, biological and cultural time.

(i) Psychological Time:This relates to the way individuals perceive
or feel about time. This will determine the im@orte an
individual ascribes to the communicative interactio

(ii) Biological Time: Determined by biological cycles, it determines
the period an individual is most active. It alsotetlmines an
individual’s communicative competence at variousoin time.

(i) Cultural Time: This is how various cultures make use of time.

We are expected to structure time in such a way dba tasks and
activities are accomplished efficiently.

Dress and Appearance Certain changeable features such as dress,
hairstyle, make-up and the like often constituter-merbal codes.
These features which are culture-gender-age andssb@und, speak
volumes about individuals. Similarly, they determithe extent of
respect that will be accorded such individuals.

Iconics: These are the symbolism found in objects orgiesthat are
also regarded as communication. Icons represebiedsymbols
illustrate a meaning. Largely, icons consist of Emis and other art
works. For example, a photograph, a graphic, aidgand painting
can portray their referents as well as carry vameehnings. For
example, the Nigerian flag symbolises to Nigeriaggain things, to
Christians, theCross carries a symbolic signification, while the
Islamic Crescentis also symbolic of the Islamic faith. Generally,
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Icons are symbols that attempt to portray theienesits (Williams
1989).

Colour: Colour has been observed to have more thansangasffect
on man. Colours exert both emotional and physiolgffects on us.
For example, the colour red has been observed bylMscher, which
when looked at for a long time affects the pressfréhe blood,
respiration rate, and increases heart beat. Co#&tsw helps to
persuade people either to own up to a crime or aara purchase.
Also, colour preferences reflect personality. FaBeren cited in
Gamble and Gamble (1996) suggests that somebodylikdwred is
likely to be outwardly directed, active, impatiemd optimistic. Let us

examine the following colour chart for more undansling.

Table 1

COLOUR FORWARD [e{e]Xe]8 8= {0InI=\}§ COLOUR LOYALS

This consumer likes tpThis consumer - will This consumer
be the first to try abuy a new colour onlyreplaces a product
“menu” colour and is after seeing friends trywith another of the
willing to spend more it, and often putssame colour and
for a product in aquality — ahead of prefers safe colours
fashionable colour. | colour when choosinglike blue or grey ta
products. fashionable colours.
Colour forward Colour prudent peopleColour loyal people
people are: are: are often:
= Women under 30 | = Men or women = Men over 60.
or over 50 or men between 30 and | = Sub-urban or rura
under 30. 50. * People who

City dwellers.
Impulse buyers.
Making less thar

$35,000 a year. $50,000 a year. | = Buyer of casual
» Buyers of = Buyers of country or

contemporary contemporary or traditional home

home furnishings. traditional home furnishings.

Sub-urban.
Careful shoppers.
Making more thar

furnishings.

dislike shopping.
Anywhere on the
income spectrum.

Source: Colour Personalities: Deborah L. Jacob$hé Titans of Tint Make their Picks” New
York Times, Play 29, 1994. In Gamble & Gamble 1996
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Summary

In this lecture, we have examined the non-verbahroanication. W
have also discussed their components and featihés.shall in the next
lecture, examine the significance of language im&w communication.

(1

Post-Test

1. Analyse and observe your effectiveness as a - ndmaler
communicator, in what ways have you impeded veriedning?

2. How significant are colour schemes to you? Whiclowois your
preference? Why?

3. Over 65 per cent of the social meaning of the ngessave send to
others is communicated non-verbally. (Yes orNo)

4. Perceiving and analysing non-verbal cues can helpnderstand what
is really happening during a conversation. (Yeblo)?
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LECTURE EIGHT

Language in Human Communication

Introduction

This lecture focuses on the issue of language mamcommunication. It
establishes language as a crucial factor in thecgss of human
communication. Proceeding from defining what larggigs, this lecture
offers the student what he/she needs to know allaoguage in
communication.

Objectives

At the end of this lecture, you should be able to:

1. understand what language is;

2. understand the functions of language in commurinaand
3. discuss how to use language to achieve desiredtolgs.

Pre-Test
1. Language is made up of:
(@)
(b)
(c)
(d)
2. List the most important functions of language imoaunication.
3. What are modal verbs? How do they affect commuioica
4. What are the barriers to language?
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CONTENT

What is Language?

Language according to Gamble and Gamble (1996 uisifeed system of
symbol that permits a sharing of meaning. Withmis tdefinition, a
symbol represent$WORDS which represent things. The process of
communication involves the use of words through clwhive create
meanings and expectations. However, as importantvards are in
representing and describing objects and ideasméaning of a verbal
message is not stamped on the face of the wordsseie Meanings lie in
individuals and not in words. This McShane and \@imow (2002)
affirm when they said that words and gestures lackcarry no inherent
meaning in them. According to them, meaning lieghe users of the
words. Hence, the sender must endeavour thatettesver understands
these symbols and signs. Language according tthohe (1995:82) “is a
rule-governed system of symbols that allow the sis@igenerate meaning
and in the process, to define reality.”

Within the context of this definition, language eits certain
important characteristics, it is made up of sympalsle governed,
productive, and affects individuals’ view of the neb Consequently,
language is said to be made up of:

(a) Sounds;

(b) (Grammar) structure;

(c) Meaning (semantics); and
(d) Social context (pragmatics).

However, lack of mutual understanding is a commeason why
messages are distorted and often misunderstoo@seTieasons include:
jargon and ambiguity

() Jargon: This is a technical language of a particular petional
group or recognised words with specialised meanmgspecific
organisations and or social groups.

Jargon facilitates communication if both the senaled receiver
share the same frame of referenks®rfiorphismy while it becomes a
barrier when the receiver does not understandspiesified language.

(i) Ambiguity: This is the state of being imprecise in meaniag,
uncertain with meaning or capable of more than ioterpretation.
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Ambiguity is a barrier in communication because $keader and the
receiver interpret the same word or phrases diftre
However, ambiguous word/language is deliberatskyduin work
settings to avoid conveying emotions as well asimise conflict.
Nevertheless, ambiguous language may constitutearaeb where
events and objects are not all defined.
However, to have a good understanding of whatuagg is, we
need to note that, language means:
(a) Word barrier
(b) Meaning: (i) Denotation and Connotation.
(i) Meaning and Time.
(iifMeaning and Place.
(iv)Meaning and Culture.
(v) Meaning and Gender.
(vi)Meaning and Power.
(vilMeaning and Experience.

How then do you make language work for you?
(i) A call for commonsense.
(i) A call for clarity.

Summary
However, within the context of this lecture, we éaset the tone for the
next chapter. We have discussed what languageligv/hat it entails. We
have also examined barriers to language in comratiaicas well as how
you can make language to work for you.

The next lecture focuses on the functions of laggua communication.

Post-Test

1. What is language?

2. What are the functions of language in communic&ion
3. How do you use language to achieve desired obgs?iv
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LECTURE NINE

Functions of Language

Introduction

This lecture centres on itemising for discussioe fanctions which

language performs when subjected to interactiowdse people. From
language as a means to reveal the self, a meamsptess feelings and
values, to the conveying of meaningful messagées |eébture presents the
totality of language in human nature.

Objective
At the end of this lecture, you should be able isxuks the functions of
language in communication.

Pre-Test

1. What are the major functions of language in comaton?

2. What are the other functions that language perfoimshuman
communication?

CONTENT

Functions of Language

The three most important function of language imecwnication are to:
1. reveal the self;

2. express feelings and values; and

3. convey meaningful messages.
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Other functions include:

() Language is often used to conquer the silent arldhawn. This
means that language helps us to escape from silaacgell as break
silence, when we feel frightened and oppressiviso,Ave conquer the
unknown by labelling it that is, ascribing namedhmgs hitherto not
known;

(i) Language permits us to make and avoid contact;

(lifLanguage enables us to assert individual availad identity;

(iv) Language is used to give or seek information, tacate, to entertain,
to persuade or manipulate others;

(v) Language allows us to control and to be contrdiethe world; and

(vi) Language can be used to monitor the process of comcation.

However within the context of this lecture, we $Hatus on the use of
language to reveal the self, express feelings, @mivey meaningful
messages as already highlighted in an earliergbdinis lecture.

1. Using Language to Reveal Self

The way in which individuals make use of languagentrenched in
the sub-conscious of man, since the core of huraagulage reflects
the innermost structure dhe selfandthe self’'sperception of the
world. Because the real self consists of many wdiffeselves that is,

of which manifests at various times and in variousys, certain
aspects of language usage undergo changes thrpegkhs acts and
settings. These changes are possible because etuhself's has its

own voice and vocabulary. For example, the usé@fis” and modal

verbs, qualifiers, active and passive verbs clafidgtrate the fact that
language is used to reveal the self.

(). The Use of “is” and Modal Verbs
The verb “is” and other forms of the verb appeabéthe most
commonly used. The way they are used could, howeegeal a
good deal about an individual's aggressivenessmatigm and
perception of the world. The vetls" is used in the context of:
(a) An auxiliary — He is sleeping.
(b) A verb of existence — He is in the room.
(c) A verb of identity — He is a lecturer.
(d) A verb of predication/attribution — He is a tjtn.
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(i) Modal Verbs:These are employed to indicate various degree of
force or determination.
Let us examine the differences in perceptible doot the
modal verbs. For example:
(a) Could: implies tentativeness.
(b) Can: capacity to do something but not instrdictedo it.
(c) Might: unsure prediction.
(d) May: indicates permission but no advice.
(e) Should: admonishes or offers advice.
() Will: makes a strong prediction.
(g) Shall: gives an order.

The use of each of these modal verbs revealsdffién us

(i) Qualifiers
The degree of qualifiers one employs in one’s laggualso reveals
something significant about ones self and the rad$epresented. For
example, a qualifier may reveal (a) the limits golaces on the
strength of a claim or the worth of an idea; foamyple, “that is
probably true” or “more often” and (b) on the degref one’s self
assurance and truth; for example, “This is probadlg”.

(iv) Active and Passive Verbs (voice)
The self is also revealed through the use of aame passive verbs.
Active construction emphasises:
(&) The agent - The tree, He, I.
(b) The dynamic action of interaction for examptke, hit the ball, the
tree shades the park.

Active verbs are likely to dominate one’'s messagelsen we are
urging listeners to do something, when we wishisualise conflict,
action an effect, or when we want to convince theience about the
change-seeking posture as a speaker.

The passive construction emphasises the object syldstic
patterns of relationship. Passive verbs tend toidat® our message
when we are advising the listeners to think abouidaa, an object or
to contemplate a concept. Our use of either thweactr the passive
verb helps to reveal to the audience more abogetees, our view of
oneself and of the world.
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2. Using Language to Communicate Meaning

Language is used to assist the audience to unddrskee sense of
meaning of a particular message. This concernsutegey selection,
because appropriate selection of words is saichtoease listeners’
comprehension and intention capabilities.

These have been of concern to historical theaaistspractitioners,
while the virtues of appropriate language selecti®rreflected in
accuracy, simplicity, reiteration and coherence.

(i) Accuracy: Precise meaning can be expressed only if words are
carefully chosen. To ensure accuracy of meaningsige words
should be selected, definitions and specific detslilould also be
given where and when necessary.

(i) Simplicity: Your expression must be exact, clear and simfle.
ensure simplicity, use short specific words withamegs that are
specifically obvious.

(i) Reiteration: This is the intentional repetition either in foro
rephrasing of ideas or concept in more than oneoksetords or
sentences, or re-examination of ideas or concepts more than
one point of view. If carefully handled, reiteratio may be
employed to clarify ideas as well as help listertergemember
ideas expressed more readily.

(iv)Coherence: Relationships between ideas should be made clear
by signposts in form of carefully worded phrasesl aentences
inserted at appropriate points. Coherence in spaadhof ideas
can be ensured by using connectives and by pregeidieas
logically.

3. Using Language to Communicate Feelings and Values

A speaker’s linguistic choice serves to provide dndience with ones
which reveal his/her feelings, attitudes and valdes example, a
certain idea can be phrased in a variety of wayshSnight reflect

certain derogatory meanings which may convey aitextaluation or

a sense of the perspective through which the spaaées an idea.
These are often reflected through the use of inyagettensity

metaphors and parapraxes (these are linguisticseaoslips of the
tongue, which are known to be caused by inner wsil
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Summary

In a nutshell, language is an all-pervasive concefnthe affective

communicator. Button cited in Gronbaek al (1978) observes that “t

v

ne

style is the man himself’, hence, an individuaBsduage style reveals

much about such individual’'s (his/her) concern #arcurate/coherent

meaning, feelings about the aspirations towardsnthesage. It behoves

the message originator to think through linguistimices carefully since
language could become one of the potent lingufstims of expressign

and communication.

Post-Test
1. What functions do you subject language into?
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LECTURE TEN

Writing in Human Communication

Introduction

This lecture focuses on writing in human commumacat This is
discussed as a feature of communication withincthreext of this lecture.
It underscores the importance of writing aboveo#iler skills — Listening,
Reading and Speaking in human communication system.

Objectives

At the end of this lecture, the students shouldfiie to:
1. discuss the process of writing;

2. discuss the stages in writing; and

3. adopt each of the stages when writing.

Pre-Test
1. Write a lucid essay on the topic: My Childhood Daysmise the
stages you adopt in writing.
2. Examine the following carefully:
(a) Pre-writing stage.
(b) The writing stage.
(c) The post-writing stage.
3. Why is writing a means of communication?

CONTENT

Of all the four language art skills of listeningpesking, reading and
writing, the latter is the most important of thetn &his is so because, it is
not only expressive in nature, it also reveals Wigwriter is.
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The writing process involves three stages: prehwgit(stage I);
writing (stage IlI) and post-writing (stage Ill). WWever, there are
situations when these stages overlap. Howeveiilibes useful for you to
understand and master the overall process in eeatle dhree stages. The
concept of writing is tied to the essential ingesdiof symbols.

As you will recall, symbols are words, objectivesdaactions that
stand for or represent a unit of meaning. Theimglahip between symbols
and what they stand for is often arbitrary, pattidy for verbal symbols.
Equally, another central ingredient of writing etsystem of rules that
governs the composition and ordering of the symtfleryone has had to
learn the set rules of a language, how to spelireco grammar and
vocabulary as well as to gain enough mastery ofahguage to tell jokes,
to poke fun and to be sarcastic.

The Systems of Rules in Writing
The system of rules in writing derives from theerystems in verbal
codes. These parts or components of language &l gahonology,
morphology, semantic, syntax and pragmatics.

Of all these five, morphology, semantic, syntax pragmatics are
very relevant in writing. For good understandingg shall examine each
of these items critically.

1. Morphology: This is the combination of phonemes to form
morphemes. Phonemes are the basic sound unitslasfgaage, for
example, (k), (), (a). These are combined byagertules to form
words. Morphemes on the other hand, are smallett ohmeaning in
a language. These units are combined to form wéydsexample,
comforted = comfort + ed. Uncomfortable = Un + conhf+ able.

2. Semantics: As noted above, morphemes - either singly or in
combination, are used to form words. The studyhef meaning of
such words issemantics It is also the study of the relationship
between words and what they stand for or represdnshould be
noted that the most convenient and thorough soafdaformation
about the semantics of a statement is the dictyorawhich defines
what a word means in a particular sentence.

However, the note on semantics might be incompiétéhe
distinction betweemnlenotativeandconnotativemeanings of words are

46



not brought to the fore. Denotative meanings heepublic objective,
legal and documented meanings of a word. Theyhase found in

dictionaries or law books. On the other hand, ctetinee meanings are
personal, emotionally charged, specific and privatean individual.

These are strongly to be considered for writingctammunicate

effectively.

3. Syntax:This is the relationship, which exists between woed and
the other. This emphasises that each languagelagputhe correct
way to arrange words. For example, in Englishs ih@t acceptable to
create a sentence such as: “On by the book deskisi@ihe”. Each
language has a set of rules that govern the sequdmwords. To learn
another language, you must learn the rules.

4. Pragmatics: The study of pragmatics focuses on how language is
actually used. This goes beyond the level of phmmngl morphology
and semantics rather, it focuses on how userspairtécular language
are able to understand the meanings of speciferarttes and how
you structure sentences in different contexts.

Stages in Writing

1. Pre-Writing Stage
This involves the amassing of materials for youiting after you
might have chosen a topic. This is a stage of éxyertation and
rehearsal — dredging up from memory or developmgfexperience
and observation ideas, details, suggestions, wandphrases that will
become your final piece of writing.

2. Writing Stage
Once you have gathered your materials, the sedageé & the writing
stage, where you will complete your first draftpgmosing your ideas
in sentences and paragraphs.

3. Writing Stage
This is the last stage in the writing process. sTihcludes writing, the
first draft and the final piece. Post-writing invek proof-reading,
editing and obtaining response from other readdns also involves
revision, which includes “re-thinking” the piece wfiting, including
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adding new and more information to clarify a poiohanging the
arrangement of some paragraphs and leaving owtreedus materials.

Summary
In this lecture, the most important language aii; skriting is treated,|
The system of Rules in writing, which includes nfwjogy, semantics
syntactics and pragmatics, are examined. Alsottges in writing; which
are pre-writing, writing and post-writing stagesrevexamined.

Post-Test
1. Carefully examine the different stages involvedviiting.
2. Writing is a means of communication. (Yes or No)?
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LECTURE ELEVEN

Types of Writing and Role of Grammar in
Human Communication

Introduction

This lecture focuses on the type of writing and tbée of grammar,
usage, and mechanics in communicative writings & continuation of the
discussion in lecture ten of the text.

Objectives

At the end of this lecture, you should be able to:

1. explain different types of writing in human commeation;

2. discuss the role of grammar and usage in human corcation; and
3. explain the mechanics in. communicative writing.

Pre-Test
1. Write a comprehensive essay on the two basic tgpesiting.
2. Writing is intricate, painstaking and creative.s@iss.

CONTENT
There are basically two types of writing. These: drke Personal and
Institutional.

By the personal, we mean all writings done in otvagte/personal
capacities. These include personal letters, anatieesworks. This could
contain elements of the descriptive, the expositdrg explanatory, the
persuasive, the information and the narrative.

On the other hand, institutional writings are thdsae in our official
capacities such as official letters, memos andrtepdhey also contain
elements as listed under the personal writing.
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However, there are traditional types of writingesk are:
Descriptive;

Narrative;

Expository;

Argumentative; and

Persuasive.

Descriptive: These are essays that contain or seek to giveale m
precise specific observations about people, pladeas, emotions and
objects to the reader. This can be used also ustiidite the ideas of
the writer in personal essays.

Narrative: These are essays that seek to relate incidemtsperiences
in a chronological order to the reader. In fictitme narrator can be the
writer or one or more of the characters within 8tery, while in
personal essays, the narrator is always assunielttee writer.

Expository: This is the form of writing that explains. It maxplain
how to do something or how something works, it reaglain facts or
ideas.

ArgumentativeThis is the type of essay, which seeks to compvane
things as having at least one quality in commoiesg are based on
arguments, which could be by analogy, false analdggging the
guestion, apriori (circular thinking) and extendeidle.

Winterowd and Murray (1985) provide a detaileccdigse on the
subject matter.

Persuasive: These are essays, which seek to bring about change
opinions or actions in the reader. You give infotiora but the aim is
to change minds and bring about actions.

Role of Grammar in Writing

Having described these essay types let us exameeote of grammar in
writing. To avoid duplication, consult your CLA 102 tekitroduction to
Writing, with emphasis on the lecture on Grammar and Ba@peech.

Finally, let us examine a few principles which yaust follow in

writing. These are:
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1. The grammar must be right, that is, you must unidedsthe parts of
speech such as Nouns, Verbs, Pronouns, Adjectivelerbs,
Conjunctions, Interjections and Prepositions. Easthat they
collocate while writing.

2. Understand and use the orthographic conventionsraiety. These
include the use of the period, the question matts, exclamation
point, the comma, the semi-colon, the colon, theshds, the
apostrophe and capitalisations.

3. Understand and know how to use words and theitisgsl

4. Understand and know how to use reference mateigls as:

(a) dictionary;
(b) reader’s guide; and
(c) encyclopaedia.

5. Ask and answer the set of basic questions such as:
(a) Who?
(b) What?
(c) When?
(d) Where?
(e) Why?
(H How?
Especially, when writing descriptive essays. Amotbet of questions
are thepentadquestions which will help you to investigate ajsgbor
an event in greater depth and to organise yournmédton. Questions
such as:
(i) What is the action?
(i) Who are the actors?
(iWhat is the scene?
(iv)What is the method or agency?
(V) What is the purpose?

Summary
We have examined that writing is a significant neeahcommunication.
It is intricate, painstaking and creative.

Post -Test

Using one of the following subjects, or one of yown choosing, write
an essay. Follow the pre-writing, writing and pesiting steps. Your
purpose is to thoroughly define the word or tetmat is, your topic.
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Excursion.
Teenager.

A good job.
Propaganda.
Hero.

arnNpE
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LECTURE TWELVE

Introduction to Theories of Human
Communication

Introduction

This lecture considers and discusses the conceghexfry in human
communication systems. It proceeds with the ddimiof a theory as
well as reasons for studying a theory as explanatm the varied
manifestation of communication as a -human phenomenithin this
lecture, explanations are offered, which consideéhedry and modelling
as a simplification of the complex nature of hunsammunication.

Objectives

At the end of this lecture, you should be able to:

1. discuss what a theory is;

2. discuss how theories relate to communication; and

3. use relevant theories to explain certain concept®mmunication.

Pre-Test
1. What is a theory?
2. The characteristics of theory include:
(i)
(if)
(i)
(iv)
3. Why do we study theories?
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CONTENT

What is Theory?

A theory, according to Kurt Lewin (1958) is a waly determining and

explaining the ordering and occurrence of variowgnés. By this

definition, a theory helps us to put in perspectifacts, which could

predict what could happen even when events thebrdmut, had not
taken place. Wilbur Schramm (1963) a communicagicholar says that a
theory is a “crap-defactor” which enables us to asete scientific

statements from unscientific ones. Another scholbraham Kaplan

(1964) describes a theory as a way of making sens@f a disturbing

situation. However, to McLean (1972), a theoryersf to our

understanding of the ways things work.

In a research work, Dennis McQuail (1983) says #éhidieory consists
of a set of ideas of varying status and origin Wwhéeek to explain or
interpret some phenomenon. According to Earl Baih®®5), a theory is
a generalised and more or less comprehensive sghi@ments relating
different aspects of some phenomenon. These defisitmphasise the
intellectual rigour that is involved or ought to ibgolved in the formation
of a theory.

Characteristics of a Theory
A theory possesses certain characteristics. Térese

1. Intellectual rigour: A theory evolves out of obvious intellectual rigpu
which alone can assure that they become testaldefiable or
systematic.

2. Dynamism: A theory is subject/amendable to change. Henegldt
(1964) states that there is nothing constant atimdries, since new
facts may make us modify or repudiate an existiepty.

3. Approximate Realisations: A theory in spite of its dynamism is
always a step behind reality. This is so becausés faontinue to
emerge through which predictions which are scaresigr realised
with exactitude become increasingly difficult tofih viewpoints
postulated. Theories allow us to have/make apatgorealisations.

4. Economy: A good theory accounts for many cases througlchvii
model also evolves.
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Why do we Study Theories?
We study theories because:

1.

2.

3.
4.

they help us in managing reality. Kurt Lewin's detion at the
beginning of the lecture suffices;

a theory becomes a yardstick against which to nmeaauy scientific
endeavour,

such theories provide intellectual satisfactiord an

any conscientious student should be capable ofvexpla theory as
satisfaction derivable from a good study.

How do we Arrive at a Theory?
Theories are derived through the scientific methbdhvestigation. This
process involves the following steps:

1.

Conceptualisation: The scholar starts with a topic, which might be a
concept.

Operationalisation: The translation of general concepts into specific
indicators or variables, and the specification led procedures to be
adopted.

Observation:Following careful specification of the variablege then

embark on the observation of these variables filoendata available.
Choice could be made from any of the available oRes example,
experimentation,  questionnaire method, interviewingersonal

observation and document observation.

Analysis: This is the process through which meaning isaex¢d from
what has been observed.

Testing: The hypotheses or research questions evolved irsttigy
from the result of the analysis.

Generalisations: This is the statement of information in the rielas
between two or more variables belonging to cledéined classes.

Theory: This derives from the generalisation.
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8. Law: This occurs when a theory has stood prolongeddtepetests
without being disproved or substantially modifiedpbecomes a law.

For example, Boyle's law in Physics, Avogadro's wd Newton'
law in Chemistry.

Theory and Research

S

Theory and research appear to be connected thraugiever-ending

circle of two approaches to scientific inquiry @&diiction and induction”

Summary

In this lecture, we have offered various definiaf what a theory is. We

have also discussed the characteristics of a themrywell as advan
reasons why we study theories. We have also engglodbkow we ofte
arrive at a theory with focus on how/when a thdmegomes a law. Int
same vein, we have also stated the connection batwetheory and
research.

We shall in the next chapter examine and discusstythes of theorie
there are, with emphasis on the general commuaitdtieories wit
particular focus on mass communication theories.

Post-Test

ce
n
ne

a

S

1. From your reading, find a definition of theory, whiis not included in

this lecture.
2. (a) State two reasons for studying theory.
(b) Can you think of another reason which is notuded in this
lecture?
3. State and briefly discuss the first three majopsia the scientific
method.
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LECTURE THIRTEEN

Types of Theories

Introduction

This is a further discussion based on the previectsire. It centres on the
types of theories peculiar to the concept of compation. It is an
introduction to the two types of theories. These a

1. the general basic theories; and

2. mass communication theories.

It also discusses models. These are graphic N of theories. In
short, this lecture offers an insight into theoaesl models as peculiarities
of the human communication mode.

Objectives

At the end of this lecture, you should be able to:

1. explain the different theories;

2. discuss the distinctions between the different $ypad
3. apply these theories in different situations.

Pre-Test

1. List the four categories of the general social theecognised by
McQuail.

2. What is the difference between a general communitattheory and
normative theory?

3. Do you agree with the fact that all theories evdioen the
commonsense theory?

CONTENT

It is hoped that any student who has read the giegdecture alongside
other materials would have acquired a basic unaledstg of the nature of
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theories and human communication. So, we can noeepd to study
different kinds of theories as they relate to comization generally and
mass-communication. However, focus will be on thengal
communication theories.

For the purpose of this lecture, we shall categahg theories into:
1. Basic Theories: These apply to human communicdkiearies; and
2. Mass Communication Theories

1. Basic Theories
(i) The Lasswell Theory:

The easiest way to describe this theory is to antiveefollowing
guestions:
Who?
Says what?
In which channel?
To whom?
With what effect?

This can be transformed graphically thus:

Who Says what In which channel To With what

Communicatc Messag Mediumr Whorr Effect

(i) Braddock's Extension of Lasswell Formula
Braddock's theory is an extension of Lasswell'otiie Braddock
merely added two more facets of the communicatote reamely,
the circumstances under which a message is sedtfaanwhat
purpose the communicator says something.

A 4

A 4

A 4

Who Says what Through which medium To whom

Under what circumstances:
For what purposes?
With what effect?
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(i) Shannon and Weaver

This theory describes communication as a lineas;\eay
process. The model states five functions to bopeed and

notes one dysfunctional factor, noise.

Graphically it may be represented as follows:

Information
source

Messag

Sign Recei

» Transmitter » Receiver

Messag
Pak

Signal

Y
Noise source

Other theories include:

(i) De Fleur's theory;

(i) Osgood and Schramm theory;

(iiDance helical theory;

(iv) David Berlo's SMCR theory; and

(v) Gebnerts general theory of communication.

»
L

For further readings, consult Denis McQuail@ommunication Models
and Theories of Communication

2. Mass Communication Theories

General Social Scienc
Theory

These are based on Denis McQuail's (1963-6) classidn, for
example.

Destination

[ Normative Theory} [Social Scientific Theorj[ Working Theory } [ Commonsense Theorﬂ
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Other Categories of Mass Communication Theories

These include:

(i) Bullet Theory; (iv)Knowledge Gap;

(i) Hypodermic Needle Theory; (v) 2 Step Flow/kep Flow; and
(iifjUses and Gratification Theory; (vi)Agenda Gag.

All these theories explain the functions and tHe wehich the media play
in the society. For further readings, consult BevicQuail’'sMass
Communication TheorieSeverin and TankardGommunication
Theories: Origins, Methods and Uses in the MasdidMand Dennis
McQuail’'s Communication Models

Problems with Models

Several theorists have faulted models based on:

1. models have limiting and confined perspectivesitenomena.

2. models could be incomplete altogether, oversimgaditand involve
certain concealed assumptions.

Modelling

Models are within communication setting, a diagratimreformulation

of conclusions, theories and hypotheses. It id saibe a consciously

simplified description in graphic form of the piegkreality. It seeks to:

1. show elements, structures, processes and theiioredhips;

2. give an organising function by expressing relatgps amongst
diverse components that ultimately constitute doum whole; and

3. clarify social phenomena through straight forwandmbiguous
explanation.

Basic Models

Modelling can be traced to the pioneer work of diarlasswell in 1948.
This theory has been referred to in an earlieri@@dh this lecture. The
Laswell's formula does appear very simple. Sevéhnabrists have
adjudged it to be too simple to describe a very mglem communication
process.
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Summary
We have discussed the types of theories, with facuthe general basic
communication theories. In the same vein, we ldiseussed modelling
and models, tracing its origin to the problems wiitl concept.
We shall in the next two lectures discuss relatgm$uilding and socia
interaction.

Post-Test
1. Evolve a theory of your own based on your undedstan
2. Construct a communication model.
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Denis, McQuail (1993)Communication Models

Denis, McQuailMass Communication Theories

Earl, Babbie (1995Elements of Social Research

61



LECTURE FOURTEEN

Social Interaction and Relationship Building
In Human Communication

Introduction

This lecture discusses social interaction and icglahip building in
human communication. It highlights the roles, nedalsctions and stages
in the development of relationships. It also dshbs listening as a
crucial factor not only in relationship buildingutbalso as a significant
skill in human communication.

Objectives

At the end of the lecture you should be able to:

1. explain the role of relationships and social intécm;
2. explain the stages of relationship development; and
3. explain how to improve your relationship satisfanti

Pre-Test

1. Do you think men and women differ in their need foclusion,
control or affection? Why? And how?

2. Do you think men and women differ in the way thegress their
needs? Why?

3. ldentify relationships in your own life that havelsilised at one or
more stages coming together.

CONTENT

Relationship has been observed as a meaningful ection, which

through the course of our lives, we experienceeaslle number of them.
This lecture seeks to highlight the nature of reteghips we share with
others, our satisfaction or dissatisfaction witlerthand how we can
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improve them. However, one major connection is momication. It is

needful to say that, how we manage our survivakv iwee develop

intimacy and how we sustain them as well as howibenwe are, depend
on our communication skills. Consequently, we daafford to say that
through communication, we can start or end a weiatiip. Through

communication, we express ourselves, our needsgdesires to and with
others.

What causes us to come together is communicatidnmduat happens
to the relationship we enter into, over time is tégult of communication.
Whatever happens to our relationships, it is ctutaus to understand
that communication is crucial to relationship bunftyl as it could amount
to “the life blood or the death blow of a relatibns” (Gamble and
Gamble, 1996: 212)

The Role and the Need for Relationships

The question to ask ourselves in today’s world ascbnsider how
important relationships are to us. This questias lbecome paramount as
a result of human’s overdependence and over-r@iant technology.
However, despite the fear that technology wouldlaep personal
relationships, we still savour person-to-persontacn This desire runs
contrary to some theories, which seek to say thataaresult of
development in technology, personal relationshipd e obliterated.
Human beings more than ever before seeks, on @ dadis, to feel a
greater need to develop warm and personal reldtipsis This has been
assisted by technology, which has succeeded irciegluhe world to a
global village with the punch of a button. Thusyd and friendship
relationships are being greatly fostered. Evethanface of technology,
relationships are becoming cherished and precious.

Functions of Relationships

Through relationships, we attempt to meet thre@cheseds. These are:
1. the need for inclusion;

2. the need for control; and

3. the need for affection.
1

. The Need for InclusionThis has to do with the degree with which we
establish and maintain mutual interest with othdtss also the extent
to which we can take interest in others, as welbters can take
interest in us. Oftentimes, we seek to be undedsts well as want
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others to pay attention to us. Nobody seeks tighered in any form.

To be included in any way is considered normal,aglybfor example,

likes being left out either in a game, in a partyt@ be ignored in a
meal time conversation. The need for inclusion imasle loneliness
an affliction. Research has shown that therehigh rate of mortality

in men of 50 years in age, who lacked any closaticglship. What

exactly is loneliness? This is a perceived disamey between

perceived and achieved social relationships. #ictuhas also been
discovered by physicians to have very high therapedfect. Hence,

it is often highly recommended to patients in matar and generally
to all, as it is said to be capable of enhancingndividual's physical

and mental well-being.

Control: This has to do with our need to establish and tasin

satisfactory levels of influence and power in aatiehship. This

becomes so, when in a given situation, we feehtresd to really be in
charge, while at other times, we often feel thednteeassume a more
submissive role. However, we tend to feel thaemthdo not respect
our views, values or abilities, once our need famtml goes unusual,
thus feeling incapable of making a sound decisiodirecting others.

Affection: This involves our need to offer love to others,vadl as
receive love from others. It also has to do withpexiencing
emotionally close relationships. However, once tieed is not met,
we tend to feel unloved and unlovable. But if experience at this
level proves to be pleasant, we are likely to cotelthat we possess
the ability- to handle both close and distant retahips, thus
recognising that not everyone we come in contattt will necessarily
care the same way we do. (Gamble and Gamble, 1996).

Development of Relationships: Stages in RelationghBuilding — from
Beginning to Ending
Relationships pass through a number of stagesselstages include:

arnNE

Initiating - (stage );

Experimenting - (stage Il);
Intensifying - (stage Il);
Integrating - (stage 1V);
Bonding - (stage V);
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6.
7.
8.
9.
1

1.

Differentiating - (stage VI);
Circumscribing - (stage VII);
Stagnating - (stage VIII);
Avoiding - (stage IX); and

0. Termination - (stage X).

Stage | (Initiating): This involves what happens when we first come
into contact with others. At this stage, we watcih for obvious signs,
which either move us to initiate a conversationrepels us from
communicating or interacting with others.

Stage Il (Experimenting):This is the stage when we try to find more

about the other person. This is often a featuter ahitiating a

relationship. An example is the cocktail party toéla This stage

allows us to:

(a) uncover integrating topics and offers an opening foore
penetrating conversations;

(b) serve as an audition for future friendship as @&slprovide a scope
for a consent friendship;

(c) provide a safe procedure for indicating who we amd how the
other person can know.us better; and

(d) maintain a sense of community with others.

Stage Il (Intensifying): This stage is when people become good
friends, thus sharing things in common. They dbscmore about
themselves.  They predict each other’'s behaviottetbe They adopt
and call themselves names — pet-names or nicknames.

Stage IV (Integrating): This stage involves the union of the two
friends into one, forming a pair, a couple or aka@e. At this stage,

interpersonal synchrony is high as the two maygjrast and speak

alike.

Stage V (Bonding): This is the stage where relationship becomes
institutionalised or formalised. This can translanto a wedding
license or a business contract. Thus, the relstipnbecomes highly
formalised, becoming guided by specific rules aegutations. An
eventual alteration can lead to discomfort andightrebellion.
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6. Stage VI (Differentiating): This is the stage where individuals in a
relationship attempt as well as re-establish an OFientation.
Previously held joint possessions adopt a more viddalised
character. For example, “our car” becomes “my @ard “our child”
becomes “your son”. However, if this persistgah signal the break-
up of a relationship.

7. Stage VII (Circumscribing): At this stage, the quantity of
communication between the partners tends to behendéecline. In
some instances, discussions only centre on safestophile others,
conversation are carried-on without any real depi# this stage,
fewer and less intimate disclosures are made byirteractants.
Consequently, the relationship can be said to éagegy, interest and
the vibrancy needed.

8. Stage VIl (Stagnating)The participants in a relationship at this stage
feels that they no longer need to relate with eatbler. They engage
in a communication which they can predict its outeo thus only a
shadowy relationship exists. In reality, they &ike strange bed
fellows living through the hollow shell of what wasice a heart cry
relationship.

9. Stage IX (Avoiding): At this stage, individuals really break up; they
consciously avoid contact with one another. Aneotlise healthy
relationship becomes estranged with unpleasant-téatace and
voice-to-voice relationship becoming unpleasanhe Tessage often
sent at this stage is usually the “I don’t wantsee you anymore”.
This leads to an eventual collapse in relationship.

10.Stage X (Termination): This is the stage where the bond or chord
holding the relationship together gets severedrokdn. This often
leads to the death of the relationship. Howeveshould be noted that
all relationships will one day come to an end, hesvethis doesn't
mean that saying good-bye, either through deatl@noagreement to
break up, is easy or pleasant.
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Summary
In this lecture we have discussed the three ba=ecdsin a relationship.
The needs of inclusion, control and affection afteromet through the
relationships we keep. In the same vein, we hdse discussed the
different stages involved in relationship building.
However, it should be stressed that a relationstapilises at any of the
stages.

Post-Test

1. Have you had some relationships that did not goobheythe
experimentation stage, which you now wish had gbméher and
farther? Think about such and identify what kéyetnt intensifying.

2. Why do you think relationships break-up? Have yogerienced
such? What caused it?

3. Do you agree that “without communication, relatiops shrivel and
die”? If you do, why? or If you do not, give reason
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LECTURE FIFTEEN

Listening as Communication

Introduction

This lecture discusses the concept of listeningca@mmunication. It
proceeds from what is listening, through the typédistening to why
listening is regarded as an important concept manucommunication. It
also highlights listening as a crucial factor idatenship building and
social interaction.

Objectives

At the end of this lecture, you should be able to:

1. discuss what listening is;

2. discuss the difference between listening and hgarin
3. discuss what inattentive listening is; and

4. apply this skill in different contexts.

Pre-Test

1. What do you understand by listening?

2. Why is listening important in communication?

3. What problems do you encounter in listening?

4. Listening is crucial in interpersonal communicatio®o you agree?

CONTENT

Of all the four communication and language artfiskf reading, writing,

speaking and listening, listening is the most nedgl® Even though it is a
receptive skill, yet it has received less attentieom educators. In the
same vein, it is the most crucial skill in initiagi and maintaining
relationships. Again, it is the skill through whiwe receive information.
Studies have shown through research that we speraverage of 42 to
53per cent of our communicative time listening, t6 32 per cent
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speaking to others, 15 to 17 per cent reading atwd19 per cent writing.
Thus, we spend much time listening than we spend other
communication skills. This data reveal to us hawpartant listening is in
communication. It is important to pay consciougrion to listening as
our entire lives depend greatly on how good werafistening. Therefore,
it is necessary that we endeavour to treat lisgeasiif our entire existence
depends on it.

See how well you can answer these questions:

How much time do you spend to listen?

How much do you retain?

How efficient are your listening skills?

What percentage of information do you retain wheu fsten?

PwnhE

What is Listening?

Listening is a deliberate process through whichsegk to understand and
retain aural (heard) stimuli for a future use (Ghlmband Gamble
1996:181).

Differences between Hearing and Listening

1. Hearing is a natural and passive process whichnejlittle but no

conscious effort.

Listening is a deliberate conscious process.

Hearing is automatic, requiring no conscious effort

Hearing is inborn or innate.

Listening is acquired.

Hearing is not a mental process.

Listening is a mental and an active process.

Hearing requires less energy to be expended.

Listening requires different level of energy inveiaent (from the

least to the greatest).

10.Through listening, we understand, retain, analyskevaluate content
(while hearing is superficial). This helps usistdning to react
appropriately through feedback to content.

©CoNoOA~WN

Listening and Unlistening

At different listening acts, we exhibit diverse beglours, which might
qualify as unlistening acts. At this instance, idu& these behaviours and
how do they relate to the overall essence of liagh The behaviours are:
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Nodding: We pretend to be listening whereas we are Qjten, we
look at the speaker and we nod our heads eitheagneement or
disagreement; we also mutter some remarks. By wesassume the
role of pretenders. We do this either to avoichgesalled to answer a
guestion by the teacher or because we are boretherwise occupied
in thought.

Ear Hogging: This is the process whereby people desire oteeplp
to listen to them. But they never have the time therdesire to listen
to others. Ear hogs are always pre occupied im tven thoughts and
ideas, hence they tend to monopolise the proc&bsy equally deny
others the right to be listened to.

Gap Filling: This is the act through which individuals whoiciad to
be listening never in actual fact listen. To makefor the gaps, gap-
fillers make up what they have missed by manufatguinformation.
Often they present a feature of “I got it all”.

Beeing: By this act, individuals who listen, only payeation to only
those portions that interest them. Every otherglsiaid by the speaker
are considered irrelevant thus, such are ignored.

Ear Muffing: This is the process whereby listeners shut thesis €

information they would not do business with. Sdmes, ear muffs
pretend not to understand what the speaker is gayimften they act
as if they did not hear at all.

Dart Throwing This is the process where a listener lies int veaithe
speaker to make a mistake or slip. He/she thes tiée to launch an
attack at what and how the speaker has spoken.

The question that arises is, how does one inciigiafeer capacity to listen
effectively to achieve the desired result?

PwnE

Please, note the following:

Focus your attention;

Set appropriate goals before listening;
Listen to understand ideas;

Listen to retain information;
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5. Listen to analyse and evaluate content; and
6. Listen emphatically and actively.

Summary

In this lecture, we discovered that listening ideliberate and acti
process of seeking to understand and retain atinalils We have als
discovered that we spend between 42 to 53 perafemir time listening,
yet we spend little time to understand its intrieac It is hoped that the
knowledge gained will improve our listening skills.

Post-Test

1. Who is an ear hog?

2. Consider the type of behaviours we often exhiblistening, where do
you think you belong? List your characteristicatéees.

3. How can you relate listening with relationship bing? In what ways
will the listening behaviours affect your relatibigs with others?
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LECTURE SIXTEEN

The Self Concept and Diversity in a
Relationship and Human Communication

Introduction

This lecture discusses the concept of the self eqaiscof the self and
diversity in a relationship, with emphasis on theportance of culture
both in relationship and in human communicationaldo offers strategies
you need to adopt in improving your intellectuahsounication abilities.

Objectives

At the end of the lecture, you should be able to:

1. explain the concept of the self in relationships;

2. explain the concept of diversity vis-a-vis cultuemd gender in
relationships; and

3. apply the knowledge gained in improving your reaship
satisfaction.

Pre-Test

What do you know about yourself?

How do you relate with people from different otleceiitures?

How does your gender affect your self-concept?

How do you express disagreements with someonerelifférom your
culture?

PwnE

CONTENT

Definition: What is the Self - Concept?

Irrespective of one’s age, status or positionsiimportant to consider,
appropriately, who you are, what you intend to hd do with your life.

In this lecture you will be led into understandiogwho you are, which
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you can consciously apply to your relationship wittihers. However,
before we proceed further, let us understand th@uor self-concept.

Self-concept is anything, everything you think deel about yourself.
It could be said to be thtetality of your attitudes and beliefs, which you
hold aboutwvhoandwhatyou are.

It should be noted, however, that self-concepbisimnate, rather, it is
acquired and developed as one grows. This picemains, often times,
stable as one can easily predict certain traitsebiaviour and attitudes as
one grows.

In relationship building, self-concept affects oimteraction with
others. It may initiate us into communicating wathers, while it may
also repel us into interacting with others. It nsgo affect our view of
the world, as well as people around us.

The question which logically arises is, how is yaelf-concept
formed?

1. Environment and Experience:To a very large extent, your self-
concept is often times shaped and affected by gauironment and
the people around you. These include where ya four parents,
relations, teachers, friends, co-workers, supersismd others. If in
the course of growth, you have experienced acceptaralues, worth,
love and significance from those around you, yoetf-soncept
becomes positive, while if those around you havelengou to feel
self-out, small, worthless, unloved and insignificayou will likely
develop a negative self-concept.

2. Role-Taking and Self-ExploratiolThe role we assume each day as
well as attempt to discover who we are, often aftec self-concept.
For example, we are daily being conditioned to vy marks we
wear in relation with the roles we perform. Thase often manifested
through the language we use, the attitude we dispda well as the
appearance we present.

Consequently, we become differesglvesin our movement from
one set of conditions to another. At this poin¢ t8-R paradigm
becomes relevant, as we are conditioned by the itbomsl and
circumstances we are in, to affect the nature @ $elf in us.
Constantly, we see ourselves and think about owesetlifferently
from the way people see us. However, clues tewswlerstanding are
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a continuous thing as you interact with your enwmnent and others
around you.

3. Popular Media Our view of the self is affected by the populadia
of Television, Radio, Film and the Print. Mostlye are influenced by
television and film characters, and their life egyl It is said that
subtly, these media (visual) affect us as well laagps the views of
ourselves and our relationship with the world.

(Think about your favourite actor in a movie, hoavh you been
affected by his/her exploit?)

4. Gender: Research has revealed that we often treat pelfpdeently
because of Gender. For example, a female chiicbéded differently
in dressing and handling companed to a male chldlour schemes
for a female child differ from the colour schemeaahale child.

In the same vein, biblically, women are regardedeaker vessels
while men are regarded as the bread winner andttbeger of the
two. Women are regarded as property to be acquivbide men are
often treated as the father in the house. Allgrefgect an individual's
understanding of his/her self-concept.

Because of these perceptions, women often develegsgositive
self-concept than men do. This often affects thefopmances
expected of each of the gender. The woman is ¢xgpéc be pleasant,
unaggressive, and emotional, while a man is exgetdebe strong,
ambitious, successful and in control of his emctidn a nutshell, a
man’s sense according to John Gray cited in Garahtk Gamble
(1996), “is defined through his ability to achievesults, while a
woman’s sense is determined through her feelingst@ quality of
her relationship”.

The Johari Window

Knowing Yourself and Others
A powerful way through which perceptual biases ddo¢ eliminated or
minimised is to know yourself. It is to become avaf your values,
beliefs, and prejudices.

The Johari Windowprovides you with a model for understanding how
individuals in a relationship can increase theirtumall understanding.
Developed by Joseph Luft and Harry Ingram, this ehodivides
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information into four “Windows” — open, blind, hidd, and unknown -
based on the assumption that your own values,fbeli@ experiences are

known to you and others.

Disclosure

Known
to
other:

Unknown
to
other:

Feedback

[

Known to self

Unknown to self

Open area

Blind
area

Hidden
area

Unknown
area

SOURCE: Based on J. Luft, Group Processes (Palo AGtCA: Mayfield, 1984)

The open area includes information about you tha&niown to both you
and others. (Your dislike for cigarette smokin@he blind area refers to
information that is known to others but not youfsébr example, Your
colleagues knowledge about your being embarrassdcdawkward when
with someone on a wheel chair).
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The hidden area contains information known to yothhunknown to
others. (for example, personal secrets about yikas,| dislikes and
personal experiences.). The unknown area inclydas values, beliefs
and experiences not known to you or to others.

The Johari Windowaims at increasing the size of the open areago th
individuals in a relationship such that your petoaplimitation are aware
of this is parity zone by reducing the hidden aheaughdisclosure

The open area also increases throiggiubackirom others about your
behaviour and feedback usually produce revelatlmoutinformation in
the unknown area.

Diversity and Relationship: The Cultural Dimension

Every interaction entails communication with peopidturally different
from us, that is, ourselves. Thus, if we are ignod other people culture,
it might lead to our experiencing undesirable comitation outcomes.

It is important to say that, the price often paidhew culturally
confused is high. This could lead to loss of besin opportunities,
increased level of tension amongst people andghithreak in hostilities,
war and destruction.

The importance of culture in relationships hastiedhe evolution of
intercultural communication. . This, we shall atténp define in this
lecture.

What is Intercultural Communication?

Intercultural communication according to Lustigddtoester, (1990) “is a
symbolic process in which people from differenttertds create shared
meanings.” In the same vein, Gamble and Gamble 6)19%fine
intercultural communication “as the process of ripteting and sharing
meanings with individuals from different cultures”These definitions
based on the premise, that the interactants:

(a) are willing to, as well as learn from other culsudifferent from ours;
and
(b) learn more about our cultures.

A culture consists of a system of knowledge, bsjiefalues, customs,

behaviours, artefacts that are acquired and usetisbyjembers during
daily living. Within a culture, there are co-cults or sub-cultures, which
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are composed of members of the same general cwhwediffer in some
ethnic or sociological ways from the parent culture

However, in interacting with people belonging tdfetient cultures,
you need to consider the role culture plays in Bfgapour communication
so that you could understand one another. It jgoiant to stress that
culture is communication and communication is aeltu

Concepts in Inter-cultural Communication

1. Inter-racial Communication:This is a form of communication, which
occurs when interactants are of different races.

2. Inter-Ethnic CommunicationCommunication existing between people
from different ethnic origins.

3. International Communication: Communication, which occurs
between political structures rather than persons.

4. Intra-cultural Communication:  This includes all forms of
communication among members of the same racialjeetr other co-
or sub-culture groups.

5. EthnocentricismThis is the tendency to see your own culture asgoe
superior to all others. It is a feature of failedter-cultural
communication efforts.

6. Cultural Relativisim: This is opposite to ethnocentricism. Instead of
viewing your culture as superior to others, youttryyunderstand the
behaviour of other groups based on the context mmchv their
behaviour occurs rather than from your own frameetdrence.

7. Cultural Pluralism: This is the advocacy for respect for uniqueness,
tolerance for difference and adherence for thecjpie for cultural
relativity. It centres on having respect for theque features in other
cultures and peoples different from you and yodirsdlhis is to say
that God created us differently but we are allghme that is, human
beings with diverse culture and languages.

How to Improve Your Ability to Communicate Inter-cu lturally

Within the context of this section in this lecturge shall attempt to
suggest ways through which you could improve onryabhility to
communicate inter-culturally. These are:

1. Desire to relate more effectively with persons iffiedent cultures;
2. Avoid basing your reliance on stereotypes that ediect your
perception;
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3. Refrain from formulating expectations based solely your own
culture;

4. Recognize how faulty knowledge / education abohéxst can impede
understanding; and

5. Make a commitment to develop communication skilh& abilities
considered appropriate in a multi-cultural world.

Summary

We have in this lecture, discussed the points wWeative in a world of
increased activity of global contact and diversitye have also focuse
on the concept of the self and the effect on comaation. Equally of
significance is the model of thiohari Windowin explaining perceptign
about human communication, by this, we have broughthe fore the
essence of self-concept, culture and fodari Windowin explaining
communication as a human phenomenon.

d

Post-Test

1. Have you ever considered your culture superior itobetter than

another culture? How did your feelings influenaauly relationship

with members of that culture?

Answer Yes / No / True / False

| try to communicate with persons like me as o#ieri can.

| am fearful of persons from different cultures.

I find it difficult to tell, when persons from othecultures do not

understand me.

5. I am unfamiliar with rules of communication of aoylture other than
mine.

6. How do you view yourself in the light of this lect?

Pwn
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